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AIMS & OBJECTIVES

AIM

• To create a self-sustaining creative fashion ecosystem in the North of

England as a contribution to cultural sustainability

OBJECTIVES

• To produce outputs for FABRICATE: Leeds Beckett's Fashion and Architecture research 
cluster

• To develop a Graduate Fashion North event to rival London’s

Graduate Fashion Week

• To facilitate collaboration and creative knowledge exchange between

leading fashion schools in Northern England

• To prevent the ‘creative drain’ of talent to London

• To celebrate the unique fashion cultures of Northern England.



RESEARCH QUESTIONS

1. How can we build a sustainable fashion ecosystem in 
the North of England?

2. What is unique to Northern English fashion cultures?

3. How does Northern English fashion contribute to 'creative 
placemaking'?



HISTORICAL CONTEXT

• Industrial Revolution (1760-1840)

• The culture and tradition of textile production 
are deeply rooted in Northern England.
o Leeds = Wool / Flax;

o Manchester = Cottonopolis;

o Bradford = Textile trade;

o Batley = Shoddy and Mungo;

o Sheffield & Derby = industrial machinery

• Described in Marx and Engels Capital (1867) 
and Engels’ (1845) Conditions of the Working 
Class

• Regional identity is constructed from the 
cultural memory of generations of textile 
labourers / working class fashion subcultures



SOCIOPOLITICAL 
CONTEXT

• 1970s: the offshoring of labour
decimates UK production

• 1990s – Present: Fast Fashion (off-
shoring, cultural standardisation, 
centralisation and monopolies)

• 2010s: Reshoring in the 'dark factories' 
of Leicester

• London Centrism (David 2013) of the 
UK Fashion Industry

• Perception of fast fashion in the North 
/ high fashion in London

• Precarity of fashion employment (Fashio
n Praxis Collective 2017)

• Fashion Industry = second 
most polluting after oil

• 2019 onwards: UK govt Levelling Up 
Agenda



Northern Culture APPG Levelling-up 

Inquiry: The Case for Culture (2021)

• NC APPG established in 2021 to provide a strong voice in Parliament 

for Northern Culture and heritage.

• The report also notes that the UK creative industries make a greater 

contribution to the UK economy than to any comparable nation, with 

an annual GVA of £115bn, providing 2.1m jobs, and growing at three 

times the rate of the economy overall since 2008.

• The NC APPG aims to promote the economic contribution of the 

North’s cultural sector, generate debate on boosting skills and 

promoting diversity, level-up investment in Northern culture, and build 

back the North’s cultural potential.

• The report emphasises that “levelling up” should be more than just an 

economic mission, and that culture plays a vital role in improving how 

people feel about the places where they live.

• The report suggests that the North has a ‘once in a generation’ 

opportunity to increase diversity, sustainability, accessibility, and 

resilience in its talent pipeline.



THEORETICAL 
FRAMEWORK

• Creative Placemaking (Warren 
and Jones 2016; Markusen 
and Gladwa 2010).

• Place Branding (Julier 2013).

• Slow Fashion / Circularity 
(Fashion Revolution 2019; 
Fletcher 2015, 2014; Minney 
2016).

Kozlowski, A., Bardecki, M., & Searcy, C. (2019). Tools for 

sustainable fashion design: An analysis of their fitness for 

purpose. Sustainability, 11(13), 3581.

10 Principles 

of Slow Fashion

•1. Seeing the big picture:

•2. Slowing down 

consumption:

•3. Diversity:

•4. Respecting People:

•5. Acknowledging human 

needs:

•6. Building relationships:

•7. Resourcefulness:

•8. Maintaining quality and 

beauty:

•9. Profitability:

•10. Practicing 

Consciousness:

https://www.notjustalabel.co

m/editorial/slow- fashion-

movement [

https://www.notjustalabel.com/editorial/slow-fashion-movement
https://www.notjustalabel.com/editorial/slow-fashion-movement
https://www.notjustalabel.com/editorial/slow-fashion-movement


THE BUILDING OF 
A SUSTAINABLE
FASHION ECOSYSTEM

Catalyst: co-creative project: the 50p LBD

(Dewsbury as nucleus for 'creative 
placemaking')

• Project Lead: Sam Hudson-
Miles,  from Dewsbury, still living and working in 
the region

• Photographer: Johnny Carr, from Dewsbury, still 
living and working in the region

• Model 1 : Natalie Liddle, founder 
of Eyewood Vintage, vintage, preloved, and dead- 
stock clothing and accessories, retro homewares, 
collectables, vinyls, books – based in Dewsbury, 
opposite the old Machell Bros. Shoddy & Mungo 
rag mill

• Model 2: Inaya, resident of Dewsbury and 
representative of the town's South-
Asian community

• The 'Little Black Dress': purchased from a 
flea market in Dewsbury in 1996, for 50p





DEWSBURY IN YORKSHIRE RECOGNISED AS ‘GREENEST TOWN’ OF THE 1800s









The Ripple Effect:
Contributions to Creative Placemaking

• The Arcade Project, Dewsbury

• ASBO Magazine / ASBO Leeds

• Re:Pair Lab, Leeds

• Graduate Fashion: North

















Re:Pair Lab is an initiative by Wayne Hemingway MBE, co-founder 
of fashion brand, Red or Dead, and, more recently, 
HemingwayDesign.

This is an innovative  3-month pop-up project aimed at promoting 
sustainability, creativity, and community engagement by pairing 
designer-makers with charity retailers to repair and remake second-
hand items. The project involves rotating residencies of designer-
makers and a curated selection of online Depop and Vinted sellers, 
who collaborate with charity retailers to upcycle and sell second 
hand, surplus, and donated clothing and accessories.







The Ambition
GRADUATE FASHION: NORTH

• Symposium

• Multi-institutional event launch



CONTRIBUTIONS to the UNIQUENESS 
of NORTHERN FASHION CULTURES

• Cultural histories and its influence on fashion

• Class and fashion

• The North/South divide

• Northern fashion education

• The relationship of the North to global fashion capitals

• Fashion as the ‘The Northern Powerhouse’

• The style-languages of local subcultures

• The changing nature of fashion and its relationship with local urban ecologies

• The culture of materials and research into new materials

• Stories of local consumers, usership, upcycling, and slow fashion

• The histories of fashion in the North, including textile manufacturing

• The histories of fashion consumerism in the North

• The relationship between fashion brands to the North

• Fashion films, photo-essays, photography, or oral histories
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